



Kajian ini bertujuan untuk melihat sejauhmana keputusan pembelian produk kraf oleh 
pengunjung tempatan dan pengunjung asing dipengaru hi oleh faktor harga dan kualiti 
produk, perbezaan keputusan membeli produk kraf di kalangan pengunjung tempatan 
dan pengunjung asing, pengunjung lelaki dan perempuan, dan berdasarkan jumlah 
pendapatan. Soal selidik keputusan membeli produk kraf di kalangan pengunjung 
Kompleks Kraf Kuala Lumpur dibentuk sebagai instrumen kajian ini yang 
mengandungi 18 item. Seramai 147 orang subjek kajian di kalangan pengunjung 
tempatan dan pengunjung asing yang membuat pembelian di Kompleks Kraf Kuala 
Lumpur dipilih untuk menyertai kajian ini, iaitu seramaji 79 orang pengunjung tempatan 
dan 68 oang pengunjung asing. 
Keputusan yang diperolehi menunjukkan secara ke seluruhannya sebanyak 66.7% 
pembelian dilakukan yang telah dilakukan dipengaruhi atau diasaskan kepada faktor 
kualiti, 24.5% dipengaruhi atau diasaskan oleh faktor harga produk dan 8.8% 
berdasarkan kepada lain-lain faktor. Dari segi perbezaari keputusan membeli, keputusan 
daripada analisis menunjukkan tidak wujud perbezaan keputusan membeli berdasarkan 
harga produk dan kualiti produk di kalangan pengunjung tempatan dan pengunjung 
asing, sebaliknya wujud perbezaan keputusan membeli berdasarkan harga dan kualiti 
produk di kalangan pengunjung lelaki dan pengunjuing wanita. Manakala dari segi 
p erb e zaan berda s arkan j uml ah p endap a t an, kepu tu san menunj ukkan wuj u d p e rb ezaan 
keputusan membeli secara keseluruhan dan berdasarkan harga produk tetapi tidak 




The objective of this study is to ascertain that the decision to purcase craft products by 
the local and foreign visitors to Kompleks Kraf Kuala Lumpur is influenced by price 
factors and quality of the product, different purchase decision by the local and foreign 
visitor, male and female visitors and aggregate income factors. The questionnaires on the 
decisions to buy crafts among the visitors to Kompleks Kraf Kuala Lumpur are 
formulated as instruments in the study and there are a total of 18 items involved. Hundred 
and fourty seven (147) respondents were selected to be part of the study. Out of that 
figure 79 respondents consist of local visitors while 68 respondents were foreign visitors. 
The result obtain from the study indicate that on average about 66.7% of purchases 
carried out were influenced or based on quality, 24% influenced by pricing factor and 
8.8% on other factors. The analysis showed that there are no difference in decision to 
purchase based on price and quality of the craft products among the local and foreign 
visitors. On the other hand, differences do exist in the de:cisions to buy based on price and 
quality of the craft products among the male and female visitors. Based on aggregate 
income of the respondents, the findings conclude that there are difference in the 
purchasing pattern as a whole and based on price factor of the craft products but there are 
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